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CoVPN Faith Initiative | Stakeholder Report 

ENGAGEMENT 
REPORT 
REPORT DETAILS: 
 Time Frame: July December 2020

 Events:

 COVID in Black Series
 Pandemia Series
 COVID in Color
 Iman & COVID
 Making it Plain with Dr. Fauci
 The COVID 19 Fear Factor
 Souls, Storms & Science
 Community Forums
 Town Halls
 Faith Gatherings
 Support Groups
 Educational Webinars

High Value 
Placements: 

31 
Est. Reach/UVPM: 462M 

AVE: $774K 

Total Media 
Mentions: 

Media 
Inquiries: 

753 51 
Est. Reach/UVPM: 705M 

AVE: $859K 

Event 
Engagement 
No. of Events: 52 

Participants: 170.4K 
COVID-in-Black 

Pandemia 
Town Halls 

Community Forums 

Faith Ambassador 
Engagement 

Virtual Press Conference 
Souls, Storms & Science 

Faith Gatherings 
Support Groups, 

Educational Webinars 
& One-on-One Engagements 

UVPM, or Unique Visitors Per Month, measures the estimated number of visitors to online outlets.
Estimated reach measures the average audience size of broadcast or print outlets.

Advertising Value Equivalency (AVE) measures the estimated benefit from earned media coverage. It typically measures the size 
and placement of the coverage and calculates what the equivalent amount of space, if paid for as advertising, would cost.
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For full-size images and/or detailed media CoVPN Faith Initiative | Proactive Engagement 
reports, click on the links or icons on this page. 

ENGAGEMENT 
REPORT 
REPORT DETAILS: 
 Virtual Press Conference News Release
 Sample of COVID in Black Advisory 

 Sample of Pandemia Advisory

 Sample of Souls, Storms & Science Advisory

 CNN Faith Initiative Statement

 Sample of Town Hall Advisory

 Islam, COVID 19, Vaccines & Mistrust

 Earned Media Report High Value

 Earned Media Report Total Mentions

 Visual Media Highlights

Per Cision and media outlet copyright 
restrictions, links provided by Cision 
and/or TVeyes are for internal client use 
only and may not be posted to any 
public site. This does not apply to 
publicly available links to direct 
media online sites. 

Select News Coverage 

Earned Media Earned Media Visual Media 
High-Value Total Mentions Highlights 

For full-size images and/or detailed media reports, click on the links or icons on this page.

https://www.dropbox.com/s/ro90ouh0103p4ps/CoVPN-Faith-Based-Initiative-NR-09-09-20.pdf?dl=0
https://www.dropbox.com/s/r2022ag6ves8q10/CoVPN-COVID-in-Black-Sample-Advisory.pdf?dl=0
https://www.dropbox.com/s/24jrkbstu5d6aq9/CoVPN-Pandemia-Sample-Advisory.pdf?dl=0
https://www.dropbox.com/s/9szdeh1xetgrhf7/CoVPN-Souls-Storms-Science-Sample-Advisory.pdf?dl=0
https://www.dropbox.com/s/gvt9va4gn6zjwx3/CoVPN-CNN-Faith-Initiative-Statement.pdf?dl=0
https://www.dropbox.com/s/7sqpsqfx4uiz3lf/CoVPN-Town-Hall-Sample-Advisory.pdf?dl=0
https://www.dropbox.com/s/ae0binv7ysd26s3/CoVPN-Islam-COVID-19-Mistrust-Advisory.pdf?dl=0
https://www.dropbox.com/s/wv76m04fzltaxmz/CoVPN-FI-Earned-Media-High-Value-Metrics.pdf?dl=0
https://www.dropbox.com/s/pfehzpz0sjwwxlm/CoVPN-FI-Earned-Media-Total-Mentions-Metrics.pdf?dl=0
http://bit.ly/CoVPN-fi20VMH
https://www.dropbox.com/s/9szdeh1xetgrhf7/CoVPN-Souls-Storms-Science-Sample-Advisory.pdf?dl=0
https://www.dropbox.com/s/r2022ag6ves8q10/CoVPN-COVID-in-Black-Sample-Advisory.pdf?dl=0
https://www.dropbox.com/s/24jrkbstu5d6aq9/CoVPN-Pandemia-Sample-Advisory.pdf?dl=0
https://www.dropbox.com/s/gvt9va4gn6zjwx3/CoVPN-CNN-Faith-Initiative-Statement.pdf?dl=0
https://www.dropbox.com/s/gvt9va4gn6zjwx3/CoVPN-CNN-Faith-Initiative-Statement.pdf?dl=0
https://www.dropbox.com/s/ae0binv7ysd26s3/CoVPN-Islam-COVID-19-Mistrust-Advisory.pdf?dl=0
http://bit.ly/CoVPN-fi20VMH
http://bit.ly/CoVPN-fi20TM
http://bit.ly/CoVPN-fi20HV
https://www.dropbox.com/s/ro90ouh0103p4ps/CoVPN-Faith-Based-Initiative-NR-09-09-20.pdf?dl=0
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CoVPN Faith Initiative | Social Media Engagement Report 

ENGAGEMENT 
REPORT 

REPORT DETAILS: 
 Time Frame: August December 2020

 Events covered:
 COVID in Black Series
 Pandemia Series
 COVID in Color
 Iman & COVID
 Making it Plan with Dr. Fauci
 The COVID 19 Fear Factor
 Souls, Storms and Science 

 Social channels:
 Instagram: @preventCOVID19
 Facebook: @PreventCOVID19
 Twitter: @PreventCOVID_19

PERFORMANCE RECAP 

Total Reach: 
2,625,865 

Organic: 94,059 
Paid: 2,531,806 

Total Impressions: 
6,509,790 
Organic: 120,179 
Paid: 6,389,611 

Total Engagements: 
117,072 

Organic: 10,889 
Paid: 106,183 

Total Posts: 
86 

Organic: 79 
Paid: 7 

PLATFORM BREAKDOWN 

FACEBOOK 
ORGANIC 

Total Posts: 36 
Total Reach: 55,385 

Total Impressions: 60,226 
Total Engagements: 9,495 

INSTAGRAM 
ORGANIC 

Total Posts: 22 
Total Reach: 16,637 

Total Impressions: 19,732 
Total Engagements: 942 

FACEBOOK 
PAID 

Total Posts: 7 
Total Reach: 2,531,806 

Total Impressions: 6,389,611 
Total Engagements: 106,183 

TWITTER 
ORGANIC 

Total Posts: 21 
Total Reach: 22,037 

Total Impressions: 40,221 
Total Engagements: 452 

Reach represents the number of people who saw the post; Impressions 
represents how many times the post was seen – some people may have looked 

at it more than once. Engagement represents the number of times people 
interacted with the post – commenting or liking, etc. 

Organic impressions are the number of unique people who saw content
for free in a newsfeed. Paid impressions are the number of unique people

who saw content as the result of a paid social media ad.
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CoVPN | Engagement Report I Creative Examples 

ENGAGEMENT 
REPORT 
*A total of 86 posts were shared through the

social media platforms of CoVPN. This

included in feed and stories. We added just a

sample here from each event.
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